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These quarterly reports provide regular, detailed updates on the tobacco industry's soft money
payments to the Democratic and Republican parties and its campaign contributions to candidates for
federal office and sitting members of Congress. Each issue also provides additional information on
the tobacco companies' political influence, including new analyses of the correlation between these
payments and how members of the U.S. Congress vote on tobacco-related issues.

This report includes the most recent figures from the current election cycle (2001-2002) and the two
previous election cycles. Since we are more than half way through the election cycle (which ends
December 31, 2002), the contributions for the 2001-2002 cycle are obviously based on incomplete,
partial-cycle data. All campaign contributions cited in this report are based on data released by the
Federal Election Commission (FEC) on April 2, 2002. The Campaign for Tobacco-Free Kids Action
Fund and Common Cause will issue the next quarterly report on campaign contributions by tobacco
interests in July 2002.

This report details many forms of contributions from tobacco interests, including:

Direct “hard money” contributions from political action committees (PACs) to elected
officials and federal candidates. Since current law prohibits corporations, such as the tobacco
companies, from making direct contributions to political candidates out of their own corporate
treasuries, the most direct way that tobacco companies contribute to federal candidates is through
corporate-run PACs. Tobacco companies establish and administer these PACs in order to collect
money from tobacco company executives, employees, and other individuals and committees
wishing to promote the interests of the particular tobacco company or the tobacco industry. The
tobacco PACs contribute directly to campaign committees in an effort to elect and defeat particular
candidates. PAC contributions are referred to as “hard money” because they are regulated under
federal election law, and candidates can use them for any legal campaign purpose. By law, PACs
can contribute a maximum of $5,000 per candidate per election (a candidate facing a primary and
general election can receive up to $10,000 from a PAC).

Unlimited “soft money” contributions to political parties and committees. Companies get
around the restrictions on hard money contributions by contributing “soft money” — unlimited
donations that corporations, labor unions and individuals make to political parties. Corporations
such as tobacco companies are permitted to make these soft money contributions directly from
their corporate treasuries. Soft money donations include donations to the major party committees,
as well as contributions to committees affiliated with the major parties, such as dinner committees.
The parties in turn use the money to run ads or undertake other activities to influence elections.
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Contributions to non-candidate committees, including the leadership PACs increasingly
utilized by politicians seeking favor with their colleagues. In addition to contributing directly
to candidate committees, tobacco PACs also contribute to non-candidate committees, primarily
leadership PACs established by Members of Congress. Politicians establish leadership PACs as
a way of raising money to help fund other candidates’ campaigns. These leadership PACs have a
dual purpose: they allow contributors, like tobacco companies, to give more money to candidates,
and they allow Senators and Representatives who establish these PACs to increase their political
influence and power by delivering hard-money campaign contributions to other federal candidates.
Tobacco PACs also contribute to committees affiliated with the Democratic and Republican parties
and non-party committees. PACs can give up to $15,000 annually to any national party committee
and $5,000 annually to any other PAC.

In addition to releasing the most current contribution figures from tobacco companies and their PACs,
the quarterly reports will also detail the ways in which the tobacco industry contributions appear to
influence the political process, including examining the correlation between tobacco contributions and
recent congressional votes.

This quarterly report's development and distribution is meant to provide information and analysis on
the tobacco industry's extraordinary and improper political influence, especially in regard to the U.S.
Congress and the Federal Government. Toward this end, this report offers a range of information,
including data on direct and indirect tobacco industry contributions to Members of Congress, other
elected officials, and other candidates for elected office. Nothing in this report is meant in any way to
endorse, support, or oppose the election of any candidate, or to indicate any support or opposition to
any candidate's election by any of the sponsoring organizations.




Quarterly Highlights

So far in the 2001-2002 election cycle (from January 1, 2001 to April 2, 2002) the tobacco industry
has given $4,311,473 in soft and PAC money to federal candidates, political parties and other
political action committees.

Tobacco companies, along with tobacco company executives and employees, have donated more
than $2.6 million in soft money to the Democratic and Republican parties in the 2001-2002
election cycle. Nearly 50 percent of these soft money donations came from Philip Morris.

In the 2001-2002 election cycle to date, tobacco company PACs have donated $1,124,689 directly
to federal candidates, with 77 percent ($864,139) of the total donations going to Republican
candidates.

So far in the 2001-2002 election cycle, tobacco PACs have donated more than $560,000 to non-
candidate committees, including Democratic and Republican party committees and leadership
PACs established by individual members of Congress.

Congress has not voted on any significant tobacco legislation this quarter.

There is legislation pending in Congress to grant the U.S. Food and Drug Administration (FDA)
authority to regulate tobacco products, including weak bills supported by Philip Morris, the nation's
largest cigarette company, and opposed by the entire public health community. In the House, the
main sponsor of the bill supported by Philip Morris is Rep. Tom Davis (R-VA), the chair of the
National Republican Congressional Committee, which has received more than $1.9 million in hard
and soft money donations from the tobacco industry since 1999. In the Senate, the main sponsor
of the FDA bill supported by Philip Morris is Senator Bill Frist (R-TN), head of the Republican
National Senatorial Committee, which has received more than $1.6 million in hard and soft money
donations from the tobacco industry since 1999.

Seventeen (17) members of Congress have sponsored the weak FDA bill introduced by Rep.
Davis. A total of 117 members have sponsored a much stronger FDA bill introduced by Reps.
Ganske (R-1A), Dingell (D-MI) and Waxman (D-CA), and supported by major U.S. public health
groups. Since 1999, the sponsors of the Davis bill supported by Philip Morris have received, on
average, 19 times as much money from the tobacco industry as the sponsors of the bill supported
by the public health community ($10,357 vs. $537).

Two (2) members of the Senate have co-sponsored the FDA regulation bill introduced by Sen.
Frist. Seven (7) members have co-sponsored a much stronger FDA bill introduced by Sen. Harkin
(D-IA). Since 1999, the sponsors of the Frist bill have not received any campaign contributions
from the tobacco industry. In that same time period, the sponsors of the Harkin bill have received
a total of $500 in campaign contributions from the tobacco industry.

All of the figures for the 2001-2002 election cycle are based on incomplete, partial-cycle data released
by the FEC April 2, 2002, covering contributions keyed into the FEC database from January 1, 2001
to April 2, 2002.




Overview

Since 1997, tobacco interests have given more than $20 million in political donations to federal
candidates, national parties and non-party political action committees. Republican candidates and
committees have received 82 percent of the tobacco industry’s contributions ($16,850,456) and
Democratic candidates and committees have received 17 percent of the industry’s contributions
($3,547,474).

The overall total includes $5.8 million in PAC money to federal candidates and $13.2 million in soft
money donations to political parties. Tobacco company PACs have also donated more than $1.4
million to non-candidate committees since 1999, including party committees, leadership PACs and
other non-party committees.

Contributions From Tobacco Interests

PAC Contributions to Soft Money to PAC Contributions to Total
Federal Candidates Parties Non-Candidate Committees ota
Election Democrats |Republicans| Democrats | Republicans |Democratic| Republican Other
Cycle Non-party
1997-1998 647,421| 1,691,581 869,677 4,524,301 - - - $7,732,980
1999-2000 635,488| 1,743,301 558,500 4,649,297| 105,850 743,041 23,350| $8,458,827
2001-2002* 255,550 864,139 427,988 2,197,164 47,000 437,632 77,000 $4,306,473
Total $1,538,459| $4,299,021( $1,856,165| $11,370,762| $152,850| $1,180,673| $100,350| $20,498,280

All of the figures for the 2001-2002 election cycle are based on incomplete, partial-cycle data released by
the FEC on April 2, 2002.

‘PAC Contributions to Federal Candidates’ include contributions to Democratic and Republican candidates for
federal office. The table does not reflect contributions to independent candidates, which total $28,750 since 1997
($5,000 in the 2001-2002 election cycle). The total reflects donations from the political action committees
established by tobacco companies only and do not include personal contributions made by tobacco company
executives and employees.

‘Soft Money to Parties’ reflects contributions made by individuals associated with individual tobacco companies as
well as contributions from the corporate treasuries of the tobacco companies.

‘PAC Contributions to Non-Candidate Committees’ include donations from the political action committees

established by tobacco companies only and do not include personal contributions made by tobacco company
executives and employees.

The totals for the Democratic and Republican committees include party committees (national committees, state
committees, and fundraising committees) and non-party committees identified as leadership PACs.

The total for other non-party committees includes donations to non-party committees that are not identified as
leadership PACs. Data for PAC contributions to non-candidate committees in the 1997-1998 election cycle are not

available.




Tobacco PAC Money to Federal Candidates

Since 1997, the PACs established by tobacco companies to raise and spend money in an effort to
elect and defeat candidates have contributed more than $5.8 million to candidates for federal office.
The totals for the individual tobacco companies are from their political action committees only and do
not include personal contributions made by tobacco company executives and employees. These
contributions do include PAC donations to sitting members of Congress as well as challengers and
former members of Congress. Over 90 percent of the tobacco PAC donations made thus far in the
2001-2002 cycle have been to current members of Congress. So far in the 2001-2002 election cycle,
these PACs have contributed more than $1,124,689 to federal candidates, with Republican
candidates receiving nearly three times the amount of contributions as Democratic candidates
($864,139 vs. $255,550).

Current members of the House of Representatives have taken $4 million in tobacco PAC contributions
since 1997, including $842,689 in the 2001-2002 election cycle. Current members of the Senate have
taken $706,422 in tobacco PAC contributions since 1997, including $180,000 in the 2001-2002
election cycle. A detailed list of tobacco PAC contributions to all current members of Congress and
individual challengers for federal office is available in the appendix to this report.

Top Tobacco PAC contributions to federal candidates
January 1, 1997 — April 2, 2002 (partial cycle)

Tobacco PAC 2001-2002 1999-2000 1997-1998 | PAC Total
1. Philip Morris $425,500 $867,157| $794,533 | $2,087,190
2. RJ Reynolds $320,750 $521,750| $527,000 | $1,369,500
3. UST $144,500 $352,750| $347,350 $844,600
4. Brown & Williamson $118,824 $362,550| $350,821 $832,195
5. Lorillard $25,500 $83,050| $60,500 $169,050
6. Pinkerton Tobacco $16,815 $48,750| $48,250 $113,815
7. Swisher $29,500 $44,000| $34,000 $107,500
8. Conwood Co. $21,000 $45,955| $31,500 $98,455
9. Tobacco Institute $ 0 - $75,000 $75,000
10. Dimon $6,000 $23,500| $16,000 $45,500
11. Cigar Pac $5,800 $19,974| $15,200 $40,974
12. Universal Leaf Tobacco Co. $9,000 $11,800| $9,000 $29,800
13. American Wholesale Marketers Assn. $1,000 $11,500| $11,148 $23,648
14. Smokeless Tobacco Council $0 $1,803| $10,700 $12,503
15. Standard Commercial Tobacco Co. $0 $5,000{ $6,000 $11,000
16. Concerned Friends of Tobacco $500 $2,000{ $3,000 $5,500
TOTAL $1,124,689 $2,401,539| $2,340,002( $5,866,230
* All of the figures for the 2001-2002 election cycle are based on incomplete, partial-cycle data released by
the FEC April 2, 2002. Table includes total contributions to Democratic, Republican, and independent federal
candidates.
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Tobacco Soft Money Totals

Over the years, the tobacco companies have embraced the soft money loophole in national campaign
finance laws to contribute millions of dollars to the political parties. Since 1997, the tobacco industry
has given $13.2 million in soft money donations to the Democratic and Republican parties. Eighty-six
(86) percent of the soft money donations went to the Republican party ($11,370,762) and 14 percent
went to the Democratic party ($1,856,165). The soft money totals reflect contributions made by
individuals associated with individual tobacco companies as well as official company contributions.

So far in the 2001-2002 election cycle, the tobacco industry has given more than $2.6 million in soft
money contributions — well over twice as much as the tobacco PACs have given in hard money.

Soft Money Contributions by Tobacco Interests
January 1, 1997 — April 2, 2002 (partial cycle)
2001-2002* 1999-2000 |1997-1998 |Total
1. Philip Morris $1,305,717| $2,373,040| $2,436,378| $6,115,135
2. US Tobacco Co. $385,329| $1,041,570 $404,865| $1,831,764
3. RJ Reynolds $199,831 $427,402| $1,094,673| $1,721,906
4. Brown & Williamson $112,064| $609,080| $564,250| $1,285,394
5. Tobacco Institute $0 $0 $474,940 $474,940
6. Lorillard $149,061 $227,630 $55,000 $431,691
7. Vector Group (formerly Brooke Group) $280,000 $65,000 $0 $345,000
8. Swisher $78,350 $203,025 $62,500 $343,875
9. Smokeless Tobacco Council $7,500 $54,150f  $226,800 $288,450
10. Conwood Company $77,300 $119,150 $58,572 $255,022
11. Cigar Association of America $30,000 $35,150 $1,000 $66,150
12. Universal Leaf Tobacco Co. $0 $45,000 $15,000 $60,000
13. American Wholesale Marketers $0 $7,600 $0 $7,600
14. Pinkerton Tobacco $0 $0 $0 $0
Total $2,625,152| $5,207,797| $5,393,978| $13,226,927
* All of the figures for the 2001-2002 election cycle are based on incomplete, partial-cycle data released by the FEC
March 11, 2002. Soft money numbers are from the Center for Responsive Politics (www.opensecrets.org) and Common
Cause (www.commoncause.org). Soft money totals reflect contributions made by individuals associated with that
organization as well as official company contributions.

Philip Morris, the nation’s largest tobacco company, has consistently been among the very largest soft
money donors. Since 1997, Philip Morris’s soft money contributions total more than $6.1 million.
Other tobacco companies have been major soft money contributors as well. Since 1997, U.S.
Tobacco contributed $1.8 million in soft money, R.J. Reynolds contributed more than $1.7 million, and
Brown & Williamson made soft money contributions totaling more than $1.2 million.
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Tobacco Money to Major Party Committees

The majority of soft money contributions made by tobacco interests (see table on page 7) were
directed to the major Republican and Democratic party committees. More than 90 percent of the $7.8
million in soft money contributions tobacco interests made since 1999 went to these major party
committees. The balance of the soft money contributions were made to other committees affiliated
with the major parties, such as the 2001 President's Dinner Committee. The major party committees
that receive the majority of soft money contributions from the tobacco industry are the Democratic
Congressional Campaign Committee (DCCC), Democratic Senatorial Campaign Committee (DSCC),
Democratic National Committee (DNC), National Republican Campaign Committee (NRCC), National
Republican Senatorial Committee (NRSC), and the Republican National Committee (RNC). Tobacco

interests, including tobacco companies, executives and employees, have donated more than $7
million in soft money to the major party committees since 1999, with more than 85 percent going to
Republican party committees.

SOFT MONEY CONTRIBUTIONS TO PARTY COMMITTEES
January 1, 1999 — April 2, 2002 (partial cycle)

DCCC DSCC DNC |Total Dems NRCC NRSC RNC Total Repubs TOTAL
Philip Morris |$285,000({$150,988 $0| $435,988| $744,428| $828,858|$1,643,648| $3,216,934| $3,652,922
UST $48,000| $20,000 $0 $68,000| $340,357| $263,095| $617,988| $1,221,440| $1,289,440
Brown and $20,000 $0 $0 $20,000| $139,950| $145,700( $295,494 $581,144 $601,144
Williamson
RJ Reynolds | $60,000 $0 $0 $60,000| $256,388| $70,000( $200,845 $527,233 $587,233
Lorillard $5,000| $25,000 $0 $30,000| $102,500| $62,500( $161,691 $326,691 $356,691
Vector $25,000|$185,000( $85,000{ $295,000| $50,000 $0 $0 $50,000 $345,000
Swisher $72,500 $0 $0 $72,500| $25,350| $50,000( $30,250 $105,600 $178,100
Conwood $0 $0 $0 $0| $88,800| $77,650 $0 $166,450 $166,450
Company
Cigar $0 $0 $0 $0| $29,000| $25,000[ $11,150 $65,150 $65,150
Association
of America
Smokeless $5,000 $0 $0 $5,000] $38,150 $0 $8,500 $46,650 $51,650
Tobacco
Council
Universal $0 $0 $0 $0| $20,000 $0 $0 $20,000 $20,000
Leaf
American $0 $0 $0 $0 $7,100 $0 $500 $7,600 $7,600
Wholesale
Marketers
Pinkerton $0 $0 $0 $0 $0 $0 $0 $0 $0
Tobacco
Company
Totals $520,500|$380,988| $85,000( $986,488|$1,842,023|$1,522,803($2,970,066| $6,334,892| $7,321,380

Totals include full data for the 1999-2000 cycle and partial data for the 2001-2002 election cycle (based on data released by
the FEC on March 11, 2002).

Tobacco interests also donate a significant amount of hard dollars to the major party committees

through PAC contributions. Tobacco PACs have donated $78,700 to Republican party committees in
the 2001-2002 election cycle ($8,700 to the NRCC and $70,000 to the NRSC). The tobacco company
totals in the following table are from their political action committees only and do not include personal
contributions made by tobacco company executives and employees. As of data released by the FEC
on April 2, 2002, there were no contributions from tobacco PACs to Democratic committees in the
2001-2002 election cycle.




TOBACCO PAC CONTRIBUTIONS TO PARTY COMMITTEES

January 1, 1999 — April 2, 2002 (partial cycle)

Total

Total

TOBACCO PAC DNC | DCCC | DSCC Dem RNC NRCC NRSC Repub TOTAL

1. Philip Morris $0| $7,500{ $7,500| $15,000 $0| $15,000| $35,000, $50,000f $65,000
2. RJ Reynolds $0 $0 $0 $0| $5,000|%$15,000| $30,000| $50,000| $50,000
3. UST $0 $0 $0 $0| $15,000|%$10,000| $20,000| $45,000| $45,000
4. Brown & Williamson $0 $0| $5,000| $5,000| $15,000/ $2,000f $15,000{ $32,000/ $37,000
5. American Wholesale

Marketers Association $0 $0 $0 $0 $500| $24,200 $0| $24,700| $24,700
6. Universal Leaf $0 $0 $0 $0| $15,000 $0 $0| $15,000| $15,000
7. Asworth Corporation $0 $0 $0 $0 $0| $7,500 $5,000| $12,500| $12,500
8. Lorillard $0 $0 $0 $0 $0 $0 $5,000 $5,000 $5,000
9. Dimon $0 $0 $0 $0 $0| $2,000 $0 $2,000 $2,000
10. Swisher $0 $0 $0 $0 $0| $1,500 $0 $1,500 $1,500
11. Cigar-PAC $0 $0 $0 $0 $0 $0 $0 $0 $0
12. Pinkerton Tobacco $0 $0 $0 $0 $0 $0 $0 $0 $0
g’)uiglo keless Tobacco $0 $0 $0 $0 $0 $0 $0 $0 $0
Total $0| $7,500|%$12,500| $20,000| $50,500|%$77,200| $110,000| $237,700| $257,700

Totals include full data for the 1999-2000 cycle and partial data for the 2001-2002 election cycle (based on data
released by the FEC on April 2, 2002).
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Tobacco Money to Leadership PACs

Members of Congress frequently establish PACs separate from their own re-election committees.
While these PACs are designated as non-party committees by the FEC, members use these
committees, commonly referred to as leadership PACs, to donate hard-money campaign contributions
to other federal candidates.

For the purpose of this analysis, we define leadership PACs as those so identified by non-partisan
organizations who track money in politics (such as the Center For Responsive Politics, Common
Cause and Political Money Line) or other public information sources (such as articles in Roll Call,
National Journal, and other publications). These PACs may be affiliated with an individual Member of
Congress or a group of members with a common agenda. Although a leadership PAC may be tied to
a particular political party or chamber of Congress, these PACs can donate to any federal candidate
or committee.

Since 1999, tobacco company PACs have donated more than $1 million to leadership PACs. The
totals for the individual tobacco companies are from their political action committees only and do not
include personal contributions made by tobacco company executives and employees. So far in the
2001-2002 election cycle, tobacco PACs have contributed $396,932 to leadership PACs ($47,000 to
Democratic PACs and $349,932 to Republican PACs).

CONTRIBUTIONS TO LEADERSHIP PACS
January 1, 1999 — April 2, 2002 (partial cycle)
TOBACCO PAC Democratic | Republican Total

1. UST $54,000 $201,000 $255,000
2. RJ Reynolds $24,000 $224,000 $248,000
3. Philip Morris $18,500 $209,000 $227,500
4. Brown & Williamson $1,000 $154,000 $155,000
5. Swisher $21,000 $60,000 $81,000
6. Lorillard $3,500 $8,000 $11,500
7. Asworth Corporation $3,000 $7,000 $10,000
8. Cigar-PAC $500 $9,300 $9,800
9. American Wholesale Marketers $6,000 $3,000 $9,000
10. Universal Leaf Tobacco Company $0 $6,000 $6,000
11. Dimon $0 $2,000 $2,000
12. Smokeless Tobacco Council $0 $491 $491
13. Pinkerton Tobacco $0 $182 $182
Total $131,500 $883,973 | $1,015,473
Totals include full data for the 1999-2000 cycle and partial data for the 2001-2002 election

cycle (based on data released by the FEC on April 2, 2002).
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Tobacco companies have seized the opportunity presented by leadership PACs to solidify and extend
their influence. For example, since 1999, tobacco interests have given $55,000 to the New
Republican Majority Fund of Senate Majority Leader Trent Lott (R-MS), $69,500 to House Majority
Whip Tom DelLay’s (R-TX) Americans for a Republican Majority and $88,500 to The Freedom Project,
the leadership PAC of Representative John Boehner (R-OH), chair of the Education and Workforce

Committee.

Recipients of Tobacco PAC Contributions
Among Congressional Leadership PACs
January 1, 1999 — April 2, 2002 (partial cycle)

The Freedom Project John Boehner (R-OH) $88,500
Republican Majority Fund Don Nickles (R-OK) $81,991
IAmericans For A Republican Majority Tom Delay (R-TX) $69,500
Majority Leader's Fund Dick Armey (R-TX) $60,000
Com_miptee For The Preservation of Jim McCrery

Capitalism (R-LA) $57,250
New Republican Majority Fund Trent Lott (R-MS) $55,000
Blue Dog PAC Collin Peterson (D-MN) $52,000
Bluegrass Committee Mitch McConnell (R-KY) $52,000
Next Century Fund \Walter Jones (R-NC) $43,500
Bayou Leader PAC Billy Tauzin (R-LA) $41,682
Common Sense Leadership Fund Saxby Chambliss (R-GA) $39,500
American Success PAC David Dreier (R-CA) $38,000
Leadership PAC 2002 Mike Oxley (R-OH) $37,800
Rely On Your Beliefs Fund Roy Blunt (R-MO) $27,000
AMERIPAC: The Fund For A Greater Steny Hoyer

America (D-MD) $23,500
American Renewal PAC (GROWPAC) [JC Watts (R-OK) $17,250
Alliance For The West Larry E. Craig (R-ID) $16,500
Federal Victory Fund Tom Davis (R-VA) $16,000
America's Foundation Rick Santorum (R-PA) $14,500
Fund For A Responsible Future Thomas Bliley (R-VA) $14,000
Fund For A Free Market America Philip Crane (R-IL) $12,500
Lone Star Fund Martin Frost (D-TX) $11,000
21st Century Majority Fund Johnny Isakson (R-GA) $10,000
Together For Our Majority PAC Tom Reynolds (R-NY) $10,000
Promoting Republicans You Can Elect Deborah Pryce

Project (R-OH) $9,500
Future Leaders PAC Jerry Lewis (R-CA) $8,500
Leadership 21 John Tanner (D-TN) $8,000
National Leadership PAC Charles Rangel (D-NY) $8,000
Sandhills PAC Chuck Hagel (R-NE) $7,000
Citizens For a Competitive America Ernest Hollings (D-SC) $6,000
Searchlight Leadership Fund Harry Reid (D-NV) $6,000
IAmerican Dream PAC Henry Bonilla (R-TX) $5,250
Americas Majority Trust Rob Portman (R-OH) $5,000
CAMPAC (Continuing a Majority) Dave Camp (R-MI) $5,000
Gumbo PAC Chris John (D-LA) $5,000
Senate Victory Fund PAC Thad Cochran (R-MS) $5,000
The Congressional Majority Committee  |Bill Thompson (R-CA) $5,000

- continued on next page -
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Recipients of Tobacco PAC Contributions
Among Congressional Leadership PACs
January 1, 1999 — April 2, 2002 (partial cycle)

- continued from previous page -

Vision For America PAC Ex Rep Tillie Fowler (R-FL) $5,000
Pioneer PAC David Hobson (R-OH) $4,000
Cat PAC John Doolittle (R-CA) $3,000
Congressional Black Caucus PAC Various Members $2,500
Fund For A Conservative Future James Inhofe (R-OK) $2,500
Midnight Sun PAC Don Young (R-AK) $2,500
Volunteer PAC Bill Frist (R-TN) $2,500
Committee For Southwest Virginia Rick Boucher (D-VA) $2,000
Defend America PAC Richard Shelby (R-AL) $2,000
Good Government For America George Allen (R-VA) $2,000
Nebraska Leadership PAC Ben Nelson (D-NE) $2,000
Pastor's PAC Ed Pastor (D-A2) $1,500
Victory PAC Bill Young (R-FL) $1,500
Building Our Leadership Diversity PAC [Joe Baca (D-CA) $1,000
Conservative National Committee Bill Thomas (R-CA) $1,000
Keep Our Majority PAC Dennis Hastert (R-IL) $1,000
Mainstream America PAC John Breaux (D-LA) $1,000
New Democrat Network Various Members $1,000
Ohio's 17 Star PAC Mike Dewine (R-OH) $1,000
People For Enterprise, Trade and

Economic Growth Pete Sessions (R-TX) $1,000
Rhode Island PAC Patrick Kennedy (D-R1) $1,000
Senate Majority Fund Jon Kyl (R-AZ) $1,000
Value In Electing Women PAC Deborah Pryce (R-OH) $1,000
\Washington Fund Jennifer Dunn (R-WA) $250
Total $1,015,473

Totals include full data for the 1999-2000 cycle and partial data for the 2001-2002 election
cycle (based on data released by the FEC on April 2, 2002).
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Tobacco Money to Other Non-Party Committees

Since 1999, tobacco company PACs have donated $100,350 to non-party committees that are not
identified as leadership PACs.

Recipients of PAC Money From Tobacco PACs
Among Other Non-Party Committees
January 1, 1999 — April 2, 2002 (partial cycle)
Kraft Foods North America $43,000
Stimson Lane Ltd PAC $11,500
National Association of Convenience Stores PAC $8,350
Education and Technology PAC $6,000
American Meat Institute PAC $5,000
Grocery Manufacturers of America PAC $5,000
International Dairy Foods Association $5,000
Miller Brewing Company $3,000
PAC ‘96 $2,500
Smokeless Tobacco Council $2,500
Lease PAC $2,000
National Business Aviation Association $2,000
American Frozen Food Institute $1,000
Camp & Barsh $1,000
Recording Industry Association $1,000
Trustmark Insurance Company PAC $1,000
Hudson Valley Victory Fund $500
Total $100,350

More than half of tobacco PAC donations to other non-party committees are donations to affiliated
organizations. Philip Morris’s PAC transferred $43,000 to the PAC operated by Kraft Foods and
$3,000 to the PAC operated by Miller Brewing Company. UST transferred $11,500 to the Stimson
Lane Ltd PAC, which it lists as an affiliated group.

Since 1999, Philip Morris’s contributions to other non-party committees total $72,500. Other tobacco
companies have contributed to non-party committees as well. Since 1999, U.S. Tobacco has
contributed $12,500, Brown & Williamson contributed $8,000, and R.J. Reynolds has contributed
$4,500 to other non-party committees.
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Tobacco Industry Contributions to 527 Groups

"527 groups" are named after Section 527 of the Internal Revenue Code which covers political
organizations. Sometimes referred to as “stealth PACs,” 527s are political committees formed for the
purpose of influencing elections, but do not support or oppose specific candidates.

While members of Congress may only raise limited amounts of hard money for their own campaign
committees or leadership PACs, they can raise unlimited soft money from individuals, corporations
and unions if they set up a 527 group.

The non-profit consumer group Public Citizen recently released a major study of 527 groups,
analyzing the contributions and expenditures of the 25 leading federal politician 527s and non-
politician 527s known to exist. According to Public Citizen, “politician 527s” generally serve as soft
money arms to leadership PACs and “non-politician 527s” promote issues or partisan orientations.

The full report is available on the Public Citizen website at http://www.citizen.org/. Among the reports
findings:

“In the one-year period from July 1, 2000 to June 30, 2001, the top 25 politician 527s collected
more than $15.1 million in contributions. (More recent reports are not completely available
from the IRS.) This suggests that the top 25 politician 527 groups would collect approximately
$30 million in a two-year election cycle.”

“The majority of contributions to the top 25 from July 1, 2000 to June 30, 2001 came from 27
major industries (including individuals, such as executives, associated with these major
industries) which gave at least $100,000.”

The tobacco industry was among the top contributors, donating $341,286 to the top 25
politician 527s in a one-year period.

Two tobacco companies — Philip Morris ($153,547) and U.S. Tobacco ($106,500) were among
the top 10 corporate contributors to politician 527s.

In one of three “corporate influence studies,” Public Citizen examined tobacco industry
contributions to Rep. Tom DelLay's 527 group. His group garnered $131,500 from tobacco
interests between July 1, 2000 and June 30, 2001 (amounting to one-fifth of the group’s entire
receipts). The report states that in October 2001, Delay helped add a provision into the
Financial Anti-Terrorism Act at the last minute that would shield tobacco companies from
pending foreign lawsuits regarding their alleged non-payment of taxes. Although the House
passed the bill, the Senate stripped the tobacco provision from the final legislation.
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Cigarette Company Lobbying

In addition to their campaign contributions, the cigarette companies spend millions of dollars to lobby
and influence members of the U.S. Congress. According to the most recently available figures, the
major cigarette companies spend, on average, $106,415 each legislative day on professional lobbying

firms and in-house lobbyists.

Cigarette Company Lobbying Expenditures
January 1, 1999 - June 30, 2001

CIGARETTE COMPANY 1999 2000 2001* Total
1. Philip Morris $14,700,000| $11,200,000| $5,700,000/ $31,600,000
2. Brown & Williamson $2,300,000 $2,500,000 $820,000, $5,620,000
3. RJ Reynolds $1,500,000 $1,400,000 $650,000]  $3,550,000
4. Lorillard $1,100,000 $1,400,000, $1,000,000, $3,500,000
TOTAL $19,601,999 $16,502,000, $8,170,000| $44,270,000

* The most recent lobbying figures available for 2001 are incomplete, partial-year
expenditures (as of June 30, 2001). Source: Figures from U.S House and Senate
lobbying reports, as detailed in the Richmond Times - Dispatch October 23, 2001.

The lobbying expenditures do not include expenses associated with creating and supporting
grassroots lobbying efforts. To further support their direct lobbying efforts, the cigarette companies
often work to get individual smokers or the owners or employees of tobacco-related businesses to
contact their elected representatives in support of tobacco company positions." Internal industry
documents revealed in the state tobacco lawsuits show that as early as 1986 Philip Morris alone had
a database of nearly three million smokers which it would use to generate letters and phone calls to
members of Congress, governors, or other elected officials.?

! Mitchell, Alison, "The Influence Industry: A New Form of Lobbying Puts Public Face on Private Interest,” New
York Times (September 30, 1998).

% Nelson, Jack, Philip Morris USA Interoffice Memorandum to Guy L. Smith (April 15, 1986), PM document
2025858760, www.pmdocs.com.
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Tobacco Money and Tobacco Votes

It is difficult to demonstrate links between political contributions and legislative outcomes. However,
several past congressional votes reveal a clear relationship between tobacco money and tobacco
votes:

In June 2000, the U.S. House of Representatives voted twice on whether to fund the U.S.
Department of Justice lawsuit against the tobacco companies. On the first vote (June 19), the 207
House Members who voted to block funding for the lawsuit had taken, on average, five times as
much tobacco PAC money in the previous two election cycles as the 197 who voted to continue
funding ($9,712 vs. $1,750). On a subsequent vote (June 23), the 183 Members who voted to cut
off funding had taken, on average, nearly seven times as much tobacco PAC money in the
previous two cycles as the 215 Members who supported funding for the lawsuit ($10,715 vs.
$1,539).

The tobacco industry’s biggest victory over public health policy was the June 1998 defeat in the
U.S. Senate of comprehensive tobacco legislation sponsored by Senator John McCain (R-AZ).
The bill was defeated by filibuster on June 17, 1998, three votes shy of the 60 votes necessary to
end the filibuster. The 42 senators who voted to kill the McCain bill received, on average, nearly
four times as much money from the tobacco industry in the two years before their last election as
the 57 senators who supported the bill ($17,902 vs. $4,810, with one senator not voting).

In 1997, the House and Senate voted on funding for enforcement of the FDA'’s initiative to prevent
illegal tobacco sales to minors. In the Senate (September 3), the 28 senators who voted against
funding for compliance checks received, on average, more than two and a half times the tobacco
PAC contributions in the two years before their last election as the 70 senators who supported the
funding ($17,651 vs. $6,840). In the House (July 24), the 248 Members voting against the funding
had taken, on average, nearly five times as much tobacco PAC money in the previous cycle as the
177 Members who voted to fund the compliance checks ($5,636 vs. $1,142).

There have been no significant votes on tobacco policy since the October quarterly report. There is
legislation pending in Congress to grant the U.S. Food and Drug Administration (FDA) authority to
regulate tobacco products, including weak bills supported by Philip Morris, the nation's largest tobacco
company, and opposed by every major public health organization.

In the Senate, the main sponsor of the weak FDA bill is Senator Bill Frist (R-TN). While Sen. Frist has
not accepted any tobacco PAC contributions for his re-election campaign, the Republican National
Senatorial Committee, which Senator Frist has chaired since 2000, has accepted more than $1.6
million dollars (hard and soft money contributions) from the tobacco industry since 1999. In the
House, the main sponsor of the bill supported by Philip Morris is Rep. Tom Davis (R-VA). Since 1999,
Rep. Davis has accepted more than $6,000 in tobacco PAC contributions for his re-election
campaign. More importantly, as the chair of the National Republican Congressional Committee, Davis
helped raise more than $1.9 million dollars (hard and soft money contributions) from the tobacco
industry since 1999.

There are currently 17 members of the House who have sponsored H.R. 2180, the weak FDA
regulation bill supported by Philip Morris and introduced by Rep. Davis. Public health groups support
H.R. 1097, a bill introduced by Reps. Greg Ganske (R-IA), John Dingell (D-MI) and Henry Waxman
(D-CA) that would grant the FDA meaningful, effective authority to regulate tobacco products.
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Altogether, the 17 representatives who are sponsoring the Davis bill have received $176,075 in
tobacco campaign contributions since 1999, including $103,000 from Philip Morris. Since 1999, the
same 17 received, on average, 19 times as much money from the tobacco industry as the 117
representatives who are sponsoring the bill supported by the public health community ($10,357 vs.
$537).

The three senators who are sponsoring the Frist bill have not received any tobacco industry
contributions since 1999. The eight senators who are sponsoring the Harkin bill have received a total
of $500 from the tobacco industry in the same time period.

Average Contributions from Tobacco PACs
Since 1999

$12,000
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$10,000

$8,000

$6,000

$4,000

$2,000
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H.R. 2180 Sponsors H.R. 1097 Sponsors
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Additional Resources

The Federal Election Commission (FEC) http://www.fec.gov. The FEC is the main source of
federal campaign finance data. Information on donations to and from candidate committees,
official corporate political action committees (PACS), individual donations, soft money
contributions, and political party committees is available through the FEC web site and the
Washington DC office. Some state level data is available through the FEC at
http://www.fec.gov/pubrec/cfsdd.htm. The combined federal/state disclosure and election
directory identifies organizations and individuals at the state and national level who have a
responsibility to disclose information on money in politics.

Common Cause (http://www.commoncause.orq) is an independent non-profit advocacy
organization that focuses on campaign finance reform. Data available through Common Cause
include congressional member profiles with PAC contributions and soft money donations
searchable by party, donor, and industry. Common Cause also provides select information on
state level campaign finance issues.

The Center for Responsive Palitics (http://www.opensecrets.orq) is a non-partisan, non-profit
research group that tracks money in politics and its effect on elections and public policy. This web
page includes most of the data available at the FEC but in a more user friendly format. Searches
can be done by industry (http://www.opensecrets.org/industries/index.asp), candidate, contributor,
soft money, and political party. The Center for Responsive Politics also does industry and donor
ranks. Select state level and lobbying information is also available.

The Campaign for Tobacco Free Kids / Common Cause / American Heart Association / American
Lung Association March 2001 report "Buying Influence - Selling Death Report" explains how the
tobacco industry's campaign contributions harm public health
(http://tobaccofreekids.org/reports/influence/).

Public Citizen (www.citizen.org/tobacco) has a variety of tobacco related information available
through its internal search engine. Available information includes lobbying statistics as well as
background information on campaign finance reform.

Campaign Finance Information Center (www.campaignfinance.org) provides a searchable
database and links to state level campaign finance information. The Center has information on
most states and some federal data is available.

University of California - San Francisco web site contains state reports on tobacco industry
political activity, (http://www.library.ucsf.edu/tobacco/state.html) that provide an in-depth look at
the tobacco industry's political activities and the influence on state level policies.

National Institute on Money in State Politics (http://www.followthemoney.ord/) is another database
of state level campaign finance data. States are searchable by candidate or contributor.

Americans4Reform (www.americans4reform.com) is a bipartisan coalition of organizations
working for passage of meaningful campaign finance reform in Congress that ban soft money.
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